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INTRODUCTION 

Small businesses need simple solutions. In 2014, Google introduced Google My 
Business, a free and easy-to-use tool that consolidated their biggest local marketing 
products—including Search and Maps—under a single banner. 

This guide to using Google My Business is a great place to begin if you're just 
starting to dip your toes into digital marketing but are serious about leveraging its 
long-term benefits for your brand. 

But before we get into the whats, wheres and hows of Google My Business, let's talk 
about why you need it in the first place. 

WHY USE GOOGLE MY BUSINESS? 

REASON 1; TO MANAGE YOUR INFORMATION 


When customers search for your brand online, will they be able to access relevant 
information like your street address, phone number, website and store hours? 
Google My Business helps you take control of the story of your business as well as 
other details that may lead to a sale. 

REASON 2: TO ENGAGE YOUR CUSTOMERS 


Google My Business gives your customers a voice and makes it easy for you to 
read and respond to reviews from one centralized dashboard. If there's one thing 
marketers know, it's that fostering authentic connections with your audience drives 
revenue. Engaged customers become loyal customers, loyal customers draw in new 
customers, new customers become engaged customers—rinse, repeat. 

REASON 3: TO GROW YOUR ONLINE PRESENCE 


A commitment to data-driven marketing is crucial to your success as a business. 
Google My Business offers insights into your online performance as well as quick 
access to your Google Analytics and AdWords Express dashboards. So when 
you're ready to step up your digital marketing game, it's already got many of your 
bases covered. 






ill 




But for now, we start at home plate. 




Part I: The Whats 



WHAT IT IS? 

Google My Business is a focal point for your business information. It is where you 
as a business owner can manage your brand's information across the entire Google 
ecosystem. 

It is, in a sense, a product of more than ten years of development and multiple 
attempts to streamline the process of collecting, tracking and analyzing different 
types of data across Google's many properties. 
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The end result has been described as "a kind of rudimentary CRM platform for small 
businesses," with some room for growth. While not as comprehensive as most paid 
product suites, Google My Business offers enough flexibility to allow for a smooth 
transition into more intensive marketing initiatives when the time comes. 

WHAT IT LOOKS LIKE? 

Visually, Google My Business is a condensed presentation of business information 
that Google chooses to deliver to your customers, particularly those searching on 
mobile devices. 

This summary will include, wherever applicable, your: 

1. business name, category and store hours; 

2. street address, phone number and website; 

3. business photos and ongoing specials; and 

4. customer reviews. 















WHAT DOES GOOGLE WANT IN A LISTING? 

In a nutshell: the best information —that is to say, of the highest quality and the most 
relevance to the searcher—accessible with the least number of clicks. 

WHAT ROLE IT PLAYS 


Your Google My Business listing is your online digital anchor. As Director of 
Customer Success Jeff White puts it, "If you don't have one, you're missing out. If 
you have one but it's not up to date, you're hurting yourself. If you have one and 
it's inaccurate information, then you're really sinking yourself as far as visibility to 
Google. And that's only part of it." 

It's important to keep in mind that your business has a digital footprint, and that 
Google has an opinion of that digital footprint. 

The bigger your footprint grows, the more important it becomes that you have a 
reliable digital anchor. It keeps your business information out there, but at the 
same time moored in a controllable environment rather than becoming the digital 
equivalent of flotsam and jetsam. 


A 


Your web presence is more 
than your website. 

You can send an email to 

marketing@surefirelocal.com 
or call 571 -327-3391 to get 
a FREE REPORT on your 
web presence. 




o INSIDER TIP: 

Two important search signals that Google factors into a 
business's visibility and overall ranking are the quality and 
consistency of its listings across 30 important, but undisclosed, 
directories. 




MOST IMPORTANT DIRECTORY LISTINGS 


1. Google My Business 

2. Google My Business 

3. Google My Business 

4. Main Directories (BBB, Yelp, Facebook, Yahoo, Bing, Yellow Pages) 

5. Vertical Directories 


Part II: Where to Get Started 



Marketers are big fans of the Power of Three, and we only wish it were that easy to 
get set up on Google My Business. That being said, there are three main stages to 
the basic setup process. 

STAGE 1 . CHECKING FOR DUPLICATE LISTINGS 

We strongly recommend performing these basic checks before you add or claim 
your business on Google: 

oogle 



^ Your business name 
I Your phone number 
H Your street address 


This initial check matters because, on the subject of duplicate listings, the Google 
guideline for local businesses is clear: 

"Do not create more than one listing for each business location, either in a single 
account or multiple accounts." 

Medical offices, legal firms and similar multi-practitioner or multi-partner setups are 
allowable exceptions. But for the vast majority of local businesses, the presence of 
uplicates—accurate or not, intentionally created or not—can have one or more of 

these effects: 

1. Lower search engine ranking 

2. Misdirection of customers 

3. Split customer engagement 

4. Replication of incorrect business information across platforms 

5. Creation of unnecessary challenges in the management of a single listing 




STAGE 2. ADDING OR CLAIMING YOUR LISTING 


The Google My Business Help Center offers a comprehensive guide to getting your Google My Business 
page up and running, along with troubleshooting tips and regular pdates from the development team. 

This will be a valuable resource once you sign up for Google My Business. Use it well; use it often. 

SETUP 

1. Go to www.google.com/business. 

2. Click the Get on Google button. 

3. Sign into the Google account you use to manage your business. 

• You can also click Create account below the login box to setup a new account. 

4. Enter your business name and address in the search box at the upper left-hand 
corner of the next page. 

• You may need to provide more details if your business does not appear immediately in the 
dropdown menu. 

5. After filling out your business information, click on the checkbox to indicate that you are authorized to 
manage your business and that you agree with the Google My Business Terms of Service. Click Continue. 

6. Click Mail me my code. 

• Only select this option if you are sure that you no longer need to make any changes to your 
business name, street address or category. Otherwise, click Continue and verify later. 

VERIFICATION 


You will receive a postcard containing your unique five-digit business verification code within 14 days. Do 
not edit your business name, street address or category or request a new code within this period. 


12345 


1. Go to www.google.com/business and sign in. 

2. Click Verify now. 

3. Click Manage location to access your dashboard. 

4. Click the Enter code button at the top of the next page and enter your five-digit verification code. 

5. Click Submit. 




Once your listing is verified, any updates you make to your business information will 
go live on Search and Maps between 24 and 48 hours after you click Done editing. 




STAGE 3. UNDERSTANDING YOUR DASHBOARD 


Most business owners have found Google My Business to be intuitive and self- 
explanatory. It was, after all, designed with simplicity in mind. But as is the case 
with most simple tools, there is a considerable difference between using it and using 
it properly. 

Using Google My Business properly means using it for its three intended purposes 
(see Introduction). And this starts with a better understanding of your dashboard. 

MANAGING YOUR INFORMATION 


Again, make sure your basic details are accurate and consistent with any existing 

listings you have on other directories. 

• Business summary - Keep it short; keep it simple. Be descriptive, but use words 
your customers will understand. Communicate what makes your business 
different. 

• Business category - You are allowed to select more than one category. Pick 
the most specific ones that apply. 

• Pictures - Choose photos that you feel accurately represent your business and 
add a sense of legitimacy. Upload three photos for each category: 


• Identity photos (includes your profile photo and logo) 

• Interior photos 

• Exterior photos 

• Photos at work 

• Team photos 

• Additional photos 


YOUR BUSINESS 


Share 



insights 


□ 

Reviews 



ENGAGING YOUR CUSTOMERS 


• Posts - Share photos and updates on daily specials or ongoing promotions as 

you would in other social platforms! 

• Insights - Use customer intelligence to drive engagement and make your most 

important marketing decisions. 

• Reviews - Monitor reviews from across the web and use the opportunity to 

respond to feedback—both bad and good. 

• Bookings - Let your customers secure an appointment without having to leave 

your business profile. 

• Website - Google My Business lets you build a great-looking website for free! 

This feature can be used to complement your existing website as well. 

GROWING YOUR ONLINE PRESENCE 


Further down the dashboard is your gateway to a couple of more advanced 
marketing tools: AdWords Express and Google Analytics. These tools are 
designed to provide statistics on your digital footprint and help you get a better 
understanding of how customers find and interact with your business. 









Part III: The Hows 



HOW TO DIAGNOSE LISTING ISSUES 


In Part 2, we talked about the importance of checking for duplicate listings. While 
you can use Google Search to perform these checks, the following methods will help 
you diagnose listing issues more efficiently: 

METHOD 1. USING GOOGLE MAPMAKER 


Go to www.google.com/mapmaker. Search for your City and State and input your 
business's phone number. It should return just one listing, for one business—yours. 

METHOD 2. USING OUR DIRECTORY LISTINGS CHECKER 


Go to surefirelocal.com/check-your-directory-listings/ . Use this free tool to verify 
if your business information is listed correctly and consistently across all online 
directories beyond Google My Business. 

HOW TO DETERMINE THE VALUE OF YOUR 
LISTING 


A 


ARE YOUR 
BUSINESS 
LISTINGS 
ACCURATE? 

Try our FREE TOOL to check 
how your business appears in 
70+ directories: 


surefirelocal.com/check-your- 

directory-listinqs/ 



The quickest and most direct way to determine the value of your listing is through 
traffic. There are two different ways to do this, both of which can be done through 
the Google My Business dashboard. 




METHOD 1. WITH GOOGLE MY BUSINESS INSIGHTS 

Log onto your Google My Business dashboard. Click the blue View insights button. Click 
the Visibility button and select a time range from the drop-down menu. 



METHOD 2. WITH GOOGLE ANALYTICS 


This method will require some prior setup. Step-by-step instructions for enabling 
Google Analytics on your dashboard are provided in the Google My Business Help Center. 

The key difference between these two methods is that Insights offers a look at how much 
traffic you've earned exclusively through your Google My Business account. Google 
Analytics gives you a more a more in-depth look at your web traffic. 








CONCLUSION 


We hope you found this guide to using Google My Business helpful. If you 
have questions, there's good news...you don't have to do any of this alone! 
Take advantage of expert guidance on-demand. 


Get expert analysis of your digital marketing and find out how the 
Surefire Local Marketing Cloud can help you see and strengthen all 
your online activities from a single platform—helping you to get the 
quality customers that your business deserves. 


Call 571-327-3391 or email marketing@surefirelocal.com 
to schedule a quick 15-minute chat! 



surefire local, 

www.surefirelocal.com 


